Unilever is on a mission---to add vitality to life! We're all about helping people feel good,
look good and get more out of life. We're on the cutting edge but have a long, successful
history of well-known products.

Brands Trusted Across the Globe
Each day around the world, consumers make 160 million decisions to purchase Unilever
products. We generated $55 billion turnover worldwide and nearly $11 billion in the U.S. in 2007.

We have recognized brands such as Axe, Ben & Jerry’s, Bertolli, Breyers, Caress, Country
Crock, Degree, Dove, Hellmann'’s, Lipton, Knorr, Popsicle, Q-tips, Skippy, Slim-Fast, Suave
and Vaseline.

Look in your kitchen and bathroom shelves...you’ll see us there!

Listening to Our Customers

Great brands come from understanding and connecting with our consumers. Unilever is
always developing new products, improving our brands, and promoting better, more
efficient ways of working with our markets. Our product portfolio is diverse in response to
the varying needs of our customers across the globe.

Talented Individuals Shaping the Industry

Unilever is home to some of the most innovative and inspiring people in the industry. Our
employees learn from the best! Our people are encouraged to come up with new ideas and
fresh ways of doing things, while achieving outstanding results. They have an intense desire
to impact the marketplace and thrive in our dynamic and exciting environment.

Diversity

Embracing differences, creating possibilities, growing together - that’s what diversity is all
about. Unilever understands the importance of diversity and that’s why it is a critical
component of our business strategy and an integral part of everything we value and do. At
Unilever, we have a diverse consumer base with a variety of needs. By mirroring diversity
within our own organization, we can develop powerful consumer insights and incorporate
them throughout our business.

Giving Back

Unilever is committed to giving back to the communities and environments where we live,
work and play. Through our partnerships with local governments and organizations we play
an active role in society by making vital contributions that help improve daily living and
strengthen local communities. Unilever has worked side-by-side with several national
organizations, including the National Parks Foundation, Habitat for Humanity and Boys and
Girls Clubs.

Our Beliefs are Vital

Unilever is dedicated to being a good corporate citizen and neighbor. Unilever’s long history
of strong values, responsible behavior and a clear commitment to corporate social
responsibility is an integral part of our operating tradition.

INTERESTED IN LEARNING MORE ABOUT UNILEVER?
VISIT WWW.UNILEVERUSA.COM
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