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New Course

 Course Title: Health Education Communication Methods and Techniques

Course Number: CHED 410  
Date Of Initial Offering:                 Fall 2009





                                                                                 Semester           year
Rationale for


Course level

Credit Hours: _3__  Format:  X  lecture  ( lab  ( other:_____________   
Frequency: X annual  ( each semester (alternate years  

Prerequisites: (Prerequisite:  CHED 320 and senior status)  
and CHED major


Rationale for 

pre-requisites

(if pre-

requisites 

are listed)


Catalog

Description

(50 word

maximum)


Similar

Courses being

offered at the

University


Discuss

Extent of

overlap with

existing

courses 

Special 
Resources

Required

(e.g. library, 

equipment,

materials/

facilities)

Characteristics (check any/all that apply):
        Major:
X  Required

(  Elective 

        GE :
(  submitted to CCC
( will be submitted to CCC   ____________     (  Area Free only









              date





Interdisciplinary:  ( YES   X NO       Team Teaching:   ( YES
X NO

Exclusively For Special Programs/Concentrations: ( NO XYES (Name) Community Health Education major

Home College:   ( CAS
X PCPS
( KSOM
( GRAD

Required Attachments:
X Syllabus with student learning objectives, assessment/evaluation mechanisms, and outline of topics

* Description of, or example of, readings/papers/projects/examinations

** Assessment/evaluation based course improvement mechanisms
* Specific description of, or example of, readings/papers/projects/examinations are not prepared at this time.  
The course will initially be taught as a Special Topics course enabling the new faculty hire to develop appropriate readings, etc.  

** Assessment/evaluation based course improvement mechanisms will utilize the university’s 
course student evaluations.  The new faculty hire will also interface with the CHED Program Director and Exercise Science and Sport Chairman to ensure alignment with department and accreditation standards.  

CHED 410 – Health Education Communication Methods and Techniques 

Days 

Fall 200X

Instructor: Debra L. Fetherman, Ph.D.



Office: 143 Long Center

E-mail: Fethermand2@scranton.edu




Phone:  941-7111

Office Hours: Days/Time or by apptmnt

Course Description:  This course will introduce students to health communication including communication strategies, models, and theories to enhance delivery of health education programs in different settings.  A variety of communication methods will be presented. Students will demonstrate these methods in community settings and in the classroom.  

Prerequisites:  CHED 320 and senior status
Required Text:   

1.  Schiavo, R.  (2007).  Health communication:  From theory to practice.  San Francisco:  Jossey-Bass.  

2.  Minkler, M.J.  & Breckon, D.J.  (2009).  Community health education:  Settings, roles, and skills (5th  ed.).  Sudbury, MA:  Jones and Bartlett.      

3.  Siegel, M.  (2007).  Marketing public health:  Strategies to promote social change (2nd ed.).  Sudbury, MA:  Jones and Barlett.  

Recommended References:    


1.  National Cancer Institute.  (2002).  Making health communication programs work:  A planner’s guide.  National Cancer Institute, National Institutes of Health, U.S. Department of Health & Human Services.  Available:  http://www.cancer.gov/pinkbook
Course Objectives:  Students’ who successfully complete this course will be able to:

1.  Explain the health communication strategies, models, and theories used in health education programs. 
2.  Identify the major types of health communication methods.   

3.  Demonstrate a variety of communication methods in a group setting.  

4.  Identify the best communication approaches for different situations and settings.  

5.  Describe the rationale and principles of community fund-raising.  
Areas of Responsibility and Competencies addressed for the National Commission for Health Education Credentialing, Inc. (NCHEC) certification as Certified Health Education Specialist (CHES).  Area 6 (Serve as a Health Education Resource Person):  Competency A (Sub-competencies: 1-5), Competency B (Sub-competencies:  1-2, Competency C (Sub-competencies: 1-3), Competency D (Sub-competencies: 1-5); Area 7 (Communicate and Advocate for Health and Health Education):  Competency A (Sub-competency: 1), Competency B (Sub-competencies: 1-7), Competency C (Sub-competency C), and Competency D (Sub-competency 1).    

Academic Integrity:  The Department of Exercise Science and Sport adheres to the University’s Code of Honesty and expects students, staff, and faculty to follow these guidelines.  Finally, cheating of any kind will not be tolerated and will result in a 0%.  For my expectations with regard to student integrity, see:  http://matrix.scranton.edu/student_handbook/policy academic code honesty.html
 Services for Students’ with Disabilities: In order to receive appropriate accomodations, students with disabilities must register with the Center for Teaching and Learning Excellence and provide relevant documentation.  Students should contact Mary Ellen Pichiarello (Extension 4039) or Jim Muniz (Extension 4218), 5th floor, St. Thomas Hall, for an appointment.

Course changes:  In the spirit of learning, it is difficult to always adhere to a proposed course outline/schedule.  I reserve the right to make course changes as necessary with notification.  

CHED 410 – Health Education Communication Methods and Techniques
Outline of Text Areas
Required Texts:

1. Schiavo,R. (2007). Health Communication: From Theory to Practice. San Francisco:

Jossey-Bass.
PART ONE. INTRODUCTION TO HEALTH COMMUNICATION. 

1. What Is Health Communication? 

2. Current Health Communication Theories and Issues. 

3. Cultural, Gender, Ethnic, Religious, and Geographical Influences on Conceptions of Health and Illness. 

PART TWO. HEALTH COMMUNICATION APPROACHES AND ACTION AREAS. 

4. Interpersonal Communications. 

5. Public Relations and Public Advocacy. 

6. Community Mobilization. 

7. Professional Medical Communications. 

8. Constituency Relations in Health Communication. 

PART THREE. PLANNING, IMPLEMENTING, AND EVALUATING A HEALTH COMMUNICATION PROGRAM. 

9. Overview of the Health Communication Planning Process. 

10. Situation Analysis and Audience Profile. 

11. Identifying Program Objectives and Strategies. 

12. Developing Tactical and Evaluation Plans. 

13. Implementing, Monitoring, and Evaluating a Health Communication Program. 

Appendix A: Examples of Worksheets and Resources on Health Communication Planning. 

Appendix B: Selected Online Resources on Health Communication. 

2.  Minkler, M.J. & Breckon, D. J. (2009). Community Health Education: Settings, roles,

and skills (5th ed.). Sudbury, MA: Jones and Bartlett.  
Part III – Professional Skills and Practice
Chapter 18 – Using Community Organization Concepts
 Community Organization Concepts
 Community Organizer Roles
 Steps in the Community Organization Process
 Political Action Strategies
 Social Action Strategies
 Community Coalitions
 In Conclusion
Chapter 19 – Communication Skills
 Informal Oral Communication Skills
 Formal Oral Communication Skills
 Written Communication Skills
 Preparing to Write
 The Composition Phase
 Editing and Rewriting
 Health Communication Theory
Chapter 20 – Technology and Health Education
 Introduction
 Security and Privacy
 Users, Roles, and Privileges
 Securing Computer Accounts
 Data Storage
 Database Systems
 Advanced Data Storage
 Internet Communication and User-Generated Contest
 Streaming Media and Podcasting
 Emerging Technologies
 In Conclusion
Chapter 21 – Planning, Conducting, and Attending Meetings
 Planning Processes
 Meeting Formats
 Conducting Meetings
 Attending Meetings and Conferences
 In Conclusion
Chapter 22 – Working with Groups in Leadership Roles
 Focus Groups
 Group Cohesiveness
 Group Decision Making
 Group Leadership Skills
 In Conclusion
Chapter 23 – Public Relations and Marketing
 Publicizing Community Health Programs
 Public Relations and Marketing Compared
 Application of Marketing Principles to Health Education
 Evolving Concerns Shaping Health Education Public Relations
 In Conclusion
Chapter 24 – Working with the Media To Achieve Maximum Impact
 Working with Newspapers Effectively
 Holding a Press Conference
 Radio and Television Contacts
 Consulting for the Media about Health Education
 Talk Shows
 Video News Releases and Sound Bites
 Media Through the Internet
 In Conclusion
Chapter 25 – Using Educational Media
 When Is Use of Media Appropriate?
 Videotapes, DVDs and Streaming Video
 Overhead Materials
 Posters, Displays, and Bulletin Boards
 New Forms of Educational Technology
 In Conclusion
Chapter 26 – Developing and Using Printed Materials Effectively
 Determining Need
 Steps in Development
 Concerns
 Types of Printed Materials
 Human Wants
 Readability
 Annual Reports
 Booklets, Pamphlets, Fliers, and Stuffers
 Production and Printing
 Desktop Publishing
 Evaluation
 In Conclusion
Chapter 28 – Acquisition and Management of Grants
 Fund-Raising and Rational Planning
 Proposal Development for State of Federal Agencies
 Foundations
 In Conclusion
Chapter 29 – Community Fund-Raising
 A Rationale for Community Fund-Raising
 General Principles of Fund-Raising
 Door-to-Door Canvassing
 Direct Mail Campaigns
 Special Events
 Deferred Giving
 In Conclusion
Appendix A – Student Worksheets
Appendix B – Short Titles for Healthy People 2010 Objectives
Appendix C – Health Education and Health Promotion Suggested Internet Sites
Appendix D – Jobs in Health Education and Health Promotion
Appendix E – Glossaries

3.  Siegel, M. (2007). Marketing Public Health: Strategies to Promote Social Change (2nd
ed.). Sudbury, MA: Jones Bartlett.

Chapter 1
 Emerging Threats to the Public's Health -The Need for Social Change
Chapter 2
 Marketing Social Change-A Challenge for the Public Health Practitioner
Chapter 3
 Marketing Social Change-An Opportunity for the Public Health Practitioner
Chapter 4
 Emerging Threats to the Survival of Public Health
Chapter 5
 Marketing Public Health-A Challenge for the Public Health Practitioner
Chapter 6
 Marketing Public Health-An Opportunity for the Public Health Practitioner
Chapter 7
 Urunana - Radio Health Communication: A Case Study from Rwanda
Chapter 8
 Marketing Public Health as an Institution: A Case Study
Chapter 9
 Applying Marketing Principles To Public Health
Chapter 10
 The Planning Process
Chapter 11
 Formative Research
Chapter 12
 Framing and Delivering the Message: Crafting Communication Strategies
Chapter 13
 Translating Strategy Into Tactics
Chapter 14
 Working with Partners, Allies, Coalitions, and Intermediaries
Chapter 15
 Promotional Materials and Activities
Chapter 16
 Monitoring and Refining Implementation: Process Evaluation Tools
Chapter 17
 Outcome Evaluation Issues and Designs
Chapter 18
 Overview of Common Theories and Marketing Research Methods
Appendix A
 Hiring Agencies, Contractors, And Consultants
Appendix B
 Suggested Readings
Appendix C
 Glossary of Terms
Recommended References:

1.  National Cancer Institute. (2002) Making Health Communication Programs Work: A 

Planner’s Guide. National Cancer Institute, National Institutes of Health, U.S. Department of Health & Human Services. Available: http://www.cancer.gov/pinkbook
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This course is taken during the Fall Semester of the senior year for Community Health Education (CHED) majors.  Previous courses taken are needed as academic foundations. 





Students need the pre-requisite courses as a foundation to build upon, learn and apply the health education communication methods and techniques.   





This course will introduce students to health communication including communication strategies, models, and theories to enhance delivery of health education programs in different settings.  A variety of communication methods will be presented. Students will demonstrate these methods in community settings and in the classroom.  (Prerequisite:  CHED 320 and senior status)  
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