Course Approval Form

New Course:  COMM 212 315 Alternative Media
CAS 2003-2004 Item #29
Attach the following:

1.
A brief course description: 


When most people think of mass media, they think of the dominant, market-driven approach to media—but this is not the only possible model.  From the earliest days of broadcasting, imaginative thinkers, such as John Dewey, visualized media as a means of challenging the inadequacies of inequitable societies.  This course will examine the history and the current state of alternative media—media that operate outside the bounds of the commercial mainstream.  We will pay particular attention to media designed to promote marginalized cultures and viewpoints and those use to promote a more equitable society. 

2. A sample syllabus which includes: Attached.
a. student learning objectives and how they will be assessed;

b. an outline of topics to be addressed in the course;

c. assignments for readings, papers, oral projects, examinations, etc. and their relationship to 2.a.

3. Rationale for the course, including how it fits with the existing curriculum; prerequisites (if any) and rationale; and course level and rational.

Most of our mass media courses are heavily invested in the commercial system, as if that system is all that is or ever can be.  This course explores new territory—media whose primary objective is not to sell consumer items.  Many forms of media (ignored or ridiculed by the mainstream media) challenge hegemonic means of ownership, production, and sales gimmickry which dominate so much of our media today.  Alternative media are designed to promote voices, cultures, and viewpoints that are marginalized by mainstream media.  Sometimes alternative media are bland (public television), sometimes horrific (American Nazi Party websites), and sometimes inspired (community radio)—but always interesting points of contestation with society at large.  They are certainly worthy of student attention if only to suggest alternative viewpoints vis a vis the dominant commercial system.

4. List of resources needed for the course:  library, laboratory equipment, other special materials or facilities.  Nothing new.
5. A brief description of the evaluation procedures that will be used to determine the extent to which student outcomes (given in 2.a) have been achieved.  Indicate ways in which results of the evaluation will be used not only to grade students but also to modify how the course is taught.

Scheduled quizzes administered on an almost-weekly basis will encourage students to keep up with course readings.  Quizzes will be based on study guides that the instructor writes for each reading assignment.  Exams will cover readings and lectures.  Exams and quizzes will help gauge whether students understand basic concepts.  Lengthy research/writing assignments devised by the students (under instructor’s stewardship) will help to determine how well students can apply course material in original ways.  Ideally, these papers will be of the caliber required for presentation at national undergraduate research conferences.  Acceptance at such conferences would certainly say much about the success of the course.

Initiator (Contact Person):
Warren Bareiss
Department(s):
 Communication
Suggested Course Number / Prefix: 
COMM 212

Course Title (for Catalog: 
Alternative Media

Credit Hours: 3

Catalog Copy/Course Description: (50 word limit)

	The content of the course will address many humanities-based topics as they are related to mass media.  Such topics include media history, media technologies, media research, audience reception, economies of mass communication, textual analysis, and the role of media in society.
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Explain how the proposed course will fulfill the indicated requirements

	Course will address topics such as construction of reality, ideology, race, gender, sexuality, class structure, hegemony, social struggle, and the sociological analysis of mass media.



Is this Course an Interdisciplinary Course? ______x________Yes
____________ No
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Alternative Media

Syllabus

Course overview: When most people think of mass media, they think of the dominant, market-driven approach to media—but this is not the only possible model.  From the earliest days of broadcasting, imaginative thinkers, such as John Dewey, visualized media as a means of challenging the inadequacies of inequitable societies.  This course will examine the history and the current state of alternative media—media that operate outside the bounds of the commercial mainstream.  We will pay particular attention to media designed to promote marginalized cultures and viewpoints and those use to promote a more equitable society. 

Textbooks:

Atton, C. (2002).  Alternative Media. London: Sage.

Downing, J. (2002).  Radical Media. London: Sage.

Course objectives: By the end of this course, students should:

1) have a basic understanding of the economics of mainstream media

2) have a strong understanding of shared characteristics among alternative media

3) be able to articulate how alternative media challenge mainstream media

4) have a strong grasp of key examples of alternative media

5) be able to envision, research, write, and present a lengthy term paper on an alternative media case

6) be able to argue whether or not alternative media contribute to social well-being, particularly to democratic society

Means for evaluating student learning:

three exams



20% each
=
  60%

eleven readings quizzes

10% total
=
  10%

alternative media analysis

30% total
=
  30%


part #1: question and literature review


part #2: methodology

part #3: findings

part #4: analysis, conclusions, presentation


Course Schedule

wk #

1. 
overview of course, research workshop

2. 
economics of mainstream, commercial media

3. 
general history and characteristics of alternative media

example: community radio vs. public radio

4.
student presentations, paper 1

5. 
alternative media as sites of cultural resistance

example: native/aboriginal radio

6. 
exam 1


research workshop

7. 
alternative media and individual interpretation


example: personal websites, blog

8. 
student presentations, paper 2


research workshop

9. 
communal activism

example: alternative newspapers

10. 
finding one’s community

examples: zines, feminist press, and religious broadcasters

11. 
student presentations, paper 3


exam 2

12. 
Hollywood vs. the independents: independent cinema

13. 
dreamers and mainstream pressures

examples: cable-access television vs. public television

14. 
global voices, global struggle

example: World Links TV

15. 
student presentations, paper 4


exam 3

