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Proposal for a New Course:  COMM 428 

Public Relations Campaigns and Competitions

 Course Title:   Public Relations Campaigns and Competitions
Course Number: COMM 428  Date Of Initial Offering:  (offered since Fall 2006 as a special topics course)





                                                                                 Semester           year
Rationale for


Course level

Credit Hours: 1.5 credits  (The course may be repeated up to 6 credits.)

 Format:  X lecture  X lab  ( other:__   Frequency: (annual  X each semester (alternate years  

Prerequisites: (none)


Rationale for 

pre-requisites

(if pre-

requisites 

are listed)


Catalog

Description

(50 word

maximum)


Similar

Courses being

offered at the

University


Discuss

Extent of

overlap with

existing

courses 

Special 
Resources

Required

(e.g. library, 

equipment,

materials/

facilities)

Characteristics (check any/all that apply):
        Major:
(  Required

(  Elective 

        GE :
(  submitted to CCC
( will be submitted to CCC   ____________     (  Area Free only









              date





Interdisciplinary:  ( YES   X NO       Team Teaching:   ( YES
X NO

Exclusively For Special Programs/Concentrations: ( NO (YES (Name)____________________

Home College:   X CAS
( PCPS
( KSOM
( GRAD

Required Attachments:
· Syllabus with student learning objectives, assessment/evaluation mechanisms, and outline of topics

· Description of, or example of, readings/papers/projects/examinations

· Assessment/evaluation based course improvement mechanisms
Comm 428: Public Relations Campaigns and Competitions

Fall 2007

MW 3-4pm  STT 463

Instructor:  Dr. Jan W. Kelly, APR

                   4130 Communications Wing, St. Thomas

                   Hrs. 2-3pm
kellyj1@scranton.edu

Course Description: This advanced course gives students the opportunity to develop communication projects for various audiences both on and off campus.  These projects will then be entered into competitions.


Readings:  2007-2008 SIFE Information Handbook 


       2007-2008 SIFE Training Manual     


       Readings on leadership, teamwork, market economics, etics as needed.

Requirements.  Since this course is more hands-on than academic, the time commitment involved mirrors our internship program.  Each student must accumulate 60hours of work to earn a passing grade. Consider this experience a “collective internship.” You need to account for the time you spend on the course and its projects. I will examine your time logs at mid-semester and then again at semester’s end to determine your compliance with this requirement.  This course meets formally on Mondays and Wednesdays,
 3-4pm.  These sessions are mandatory and the primary communication vehicle for the organization.  Function and project teams report on their activities at these important events. As the leadership core of our chapter, we develop strategy for all aspects of SIFE. 

Leadership. Given the nature of the various tasks we must accomplish, all students should consider themselves leaders and actively participate in all organizational events.

Course schedule. Our schedule will evolve as we begin to work on projects. But here’s how we will spend the first few class meetings.


Aug. 27
Introductions to others and SIFE.




Examine our 2007 Annual Report and discuss.




Assignment:  Spend at least an hour on the SIFE website. Be 



prepared to discuss five things of interest that you found.




Secure an appointment book and bring it to class.




Distribute time sheets.


Aug. 28
Discuss website findings. Schedule known events (SGK race, SIFE 





training, etc.) and examine organizational structure.


Aug. 30
Identify project managers and directors. Discuss projects.



SIFE Organizational Structure

Fall 2007-Spring 2008

Structure.  The following structure was influenced by my knowledge of organizational design and last year’s accomplishments. There will be ongoing functional teams and ad hoc project teams as needed.  Functional teams will have a director and project teams will have a manager.

1.  Director of Communication.  
This director and his/her team are responsible for all of the communication needs of the organization, both internal and external.  That means all public relations activity, such as publicity (media relations), community relations and ethics.  

Skills needed: professionally developed writing and oral skills; knowledge of the publicity process; composure and self-confidence in dealing with the media; knowledge of all forms of written communication.

Assistant director of communication.  Assists the director in all aspects specified above. This could be a trainee position for next year.  

2.  Director of Organizational Advancement.  
This director and its team are responsible for growing and energizing (advancing) the organization. This person is the cheerleader of the organization and also serves as our spokesperson to the campus community and is the recognized president of U of S SIFE.  That includes serving as spokesperson to university groups such as the Department of Communication and the administration. Director is responsible for recruitment and regularly scheduled general meetings and is also the liaison with national SIFE and must keep abreast of happenings in the larger organization. 

Skills needed: well-developed leadership skills; pubic speaking; team-building and motivating skills.

Assistant Director of Org Advancement. The director will assign aspects of this function to the For example, the ADOA could be assigned to relations with national SIFE. Skills needed: same as above.

3.  Director of Technology team.  

This team and its director are responsible for creating a technology presence both on and off campus.  It will develop and maintain a website (for both SIFE and PRSSA) and design and maintain Blackboard for internal SIFE use. This team is also responsible for preparing the SIFE annual report and the competition presentation. 

Skills needed: technological savvy; website design; excellent writing skills.

4.  Director of  Resources.    
This director and team are responsible for budgeting and fundraising.  The director will maintain our financial account as well as develop outside sources for funding. The director is the primary liaison with Student Government and responsible for knowing all the ins and outs of dealing with that office.  S/he must prepare our annual budget to submit to Student Government for funding and keep track of service projects that are part of that request. 

 Skills needed: personal aplomb to deal with the often chaotic student government processes; excellent financial record keeping; creativity for researching funding opportunities.

Assistant Director of Resources.  Assists the director in all aspects of that function.

5.  Director of Professional Development.  

This director is responsible for developing SIFE members professionally. This includes educating members about the free enterprise system and ensuring that all members understand the structure and function of the larger organization.  Coordinates training session attendance and competition attendance.  This director also has the responsible for the development and maintenance of an effective Business Advisory Board (BAB).

6.  Project Coordinator. (new position)   
This person is responsible for overseeing all of the projects. Tasks: ensure that all data is collected for inclusion in the annual report; monitor the appropriateness of project content (which SIFE topic(s); serve as project liaison with core group. 

The above positions are ongoing and serve the organization’s needs as well as the individual projects’ needs.
Project Teams: Devoted to individual projects

Project team: Susan G. Komen.  This project continues for the fourth year. 

Mgr:  
Project team:  Career Services. 

Mgr:  

Project team: Workshops and seminars. 

Mgr:  
Project team:  Girl Scouts: Studio CEO 

Mgr: Jacquelin
Project team.  Identity theft and senior citizens

Mgr.  
Project team.   NOW  Salon

Mgr.  )

Project team: Market Economics 

Mgr.  Mi
Project team:  Ethics

Mgr.  
Project team:  HSBC grant project for Boys and Girls Club
Mgr.   
Project team:  Festival of Trees
Mgr.
Sam Walton Fellows:


Dr. Jan Kelly  

kellyj1@scranton.edu


941-7745 (o);  570-706-6698 (c);   639-2423 (h)


Ms. Elaine Tweedy
elaine.tweedy@scranton.edu

941-7588 (o)

This is an advanced public relations competition course that parallels the advertising track’s 400- level competition course. 





N/A





COMM 428 Public Relations Campaigns and Competitions              1.5 credits





This advanced course gives students the opportunity to develop communication projects for various audiences both on and off campus.  These projects will then be entered into competitions.








COMM 460 Advertising Competition





None.  





None.
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