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COURSE DESCRIPTION
This course provides an introduction to Internet business models, and explores the electronic commerce infrastructure and web technologies.  Students will gain hands-on experience in creating web sites using various scripting languages.


REQUIRED TEXTS

1.
Microsoft FrontPage 2003, Comprehensive Series, J. Evans, Course Technology, 2004.

2.
Active Server Pages 3.0, Paul Whitehead, IDG Books Worldwide, Inc., 2000


COURSE OBJECTIVES & METHODOLOGY 


Upon successful completion of this course, students will be able to:

1.
Understand the different types of ecommerce models.

2.
Identify the infrastructure that is necessary to conduct business on the Internet.

3
Develop dynamic web sites by using various scripting languages to customize web 
pages, process 
forms, maintain state, and retrieve information from databases.

The above objectives will be primarily attained through hands-on lab assignments and required readings.    Each student will be provided with an individual account on the OIM ecommerce server.  There will also be a final project that will require students to build a small business web site.  The intent of the project is to enable students to integrate and demonstrate the skills that they have acquired during the semester.  


ATTENDANCE, GRADING, AND OTHER POLICIES
Students are required to attend all scheduled class meetings.  Since class attendance is mandatory,  missing classes will adversely impact your final grade and can lead to a failing grade.  All lab assignments are expected to be completed by their due dates. Every student is responsible for all materials presented and announcements made during any class.  Students who miss lab assignments due to absences will receive zero points.  It is the responsibility of the student to seek the instructor's help when in need of assistance.  

The final grade will be determined as follows:


Lab Assignments:




50% 


Web Project:




25% 


Final Examination:



25%


The following grading scale will be used in determining your final grade:


91%-100%      A

75%-71%    C+


90%-87%       A-

70%-60%    C


86%-83%       B+

Below 60%  F


82%-80%       B




79%-76%       B-

Topics
What is electronic commerce


Terminology:  Internet, Intranet, Extranet


Business-to-business versus business-to-consumer e-commerce


Impact on business functional areas (e.g., finance, marketing, operations, and human resources)


Advantages over traditional commerce

Electronic commerce infrastructure


Hardware: client/server models


Protocols: HTTP, TCP/IP


Web development software 


HTML, XML, CSS, JAVASCRIPT, ASP


Web hosting solutions

Building an online storefront


Domain name registration


Web site design principles


Role of client-side and server-side scripts


Understanding the role of forms, and shopping carts in designing online storefronts

Article to read: State of Online Retailing, by Tamimi, Rajan, and Sebastianelli, Internet Research, 2003, pp. 146-155. 

Marketing the online business


Search engines, Links, Banner ads


Traffic Analysis


Role of data mining

Security, legal & international issues


Secure electronic transactions


Digital certificates


Cookies


Firewalls


Copyrights


Privacy issues

Article to read: If You Build it, Will they Come?  Barriers to International e-Marketing, by Harrison-Walker, Journal of Marketing Theory and Practice, Spring 2002, pp. 12-21
Introduction to Active Server Pages


Creating and running ASP


Client-side and server-side scripts

Introduction to VBScript


Date & Time Functions


Loop Structures (e.g., If…Then, For…Next, etc.)


Arrays

ASP Intrinsic Components


Response Object


Request Object


Session Object


Application Object


Server Object

ASP & Database Integration with ADO


Connecting to Databases


Retrieving Information


Editing Records

Final Project

This project is intended to test your skills and knowledge of Active Server Pages, as a powerful server-side technology.  Your objective is to build a dynamic online storefront that has the following features:

1. Inclusion of the e-quality factors as per the article “The State of Online Retailing.”
2. Cookies to remember “repeat” customers.
3. A guestbook that gathers pertinent information about your customers.  Capture relevant data in an Access database.
4. An online product catalog that is linked to an Access database.  Your catalog must contain at least 10 products. 

5. A functional online order form.  Make sure that all fields are properly validated.

6. A search engine that allows online customers to search your online catalog by product type or by price.

7. Issuance of an order confirmation upon completing a transaction.

8. Inclusion of a simple shopping cart that would allow shoppers to add and remove products.
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The addition of this course will expand our MBA elective offering in the MIS area.  Also, students have expressed interest in this field.














The course provides an introduction to business models in ecommerce and explores the impact of ecommerce on firms.  The course also covers the fundamentals of developing web sites using various scripting languages.








None at the graduate level.








There is no overlap with existing courses.








None.








