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This is one of the upper level electives for majors and is part of the series of other senior senior level electives.  





As a senior level elective Marketing majors should have enough background so that the course can be taught as an advanced course.  This course involves research design, consumer behavior, management, financial analysis, and statistics.











This course has students experience the role of a product manager.  It includes dealing with the thorny managerial issues that arise, interpretation of marketing studies, and their integration with product strategy, pricing, and marketing programs.   Analysis of financial and marketing data will lead students to making product management decisions.  





None.		





As with most senior level business courses, this course extends students’ knowledge in several marketing, management, and financial areas but with a different focus.  This necessitates reviewing some concepts and tools in order to use them with a focus on product management decisions.  





None.





( Humanities (CA)         ( S/B Sciences (S)               ( Cultural Diversity (D)                                                                      


( Humanities (CH)         ( Natural Science (E)           ( Writing Intensive(W)


( Humanities (CL)          ( Theology/Phil  (P)


( Humanities (CF)          ( Quantitative Reasoning (Q) 





			











