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Type of Proposal
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Course

X New

□ Changes in Course taken only by Majors
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* For starred items Chairs of affected Departments/Programs must sign below before Dean’s review 

Dean’s Preliminary Review     Proposal:
□ Complete

□ Satisfies U of S Curricular Requirements
□ Additional preliminary comments below 
□ Consistent with College Goals/Mission                    

Dean’s Signature/Date ___________________________    ____________

□ CAS                    □ CPS                    □ SOM                   □ GRAD                    □ DHC

Preliminary FSCC Disposition:

□ Committee recommends approval (new program proposals require a Recommendation from the full Senate)
□ Proposal will require minimal review:      Anticipated FS Meeting Date:__________________ 

□ Proposal will require significant review:  Anticipated FS Meeting Date: __________________

FSCC Chair Signature/Date __________________________ __________

Issues: ______________________________________________
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New Course

 Course Title: ____Study Abroad in Asia______________________________________________

Course Number:_MKT 496/596__________ Date Of Initial Offering:  Summer  2004________





                                                                                 Semester           year
Rationale for


Course level

Credit Hours: __3__  Format:  ( lecture  ( lab X( other:travel, visits to businesses, readings, a project
Frequency: X annual  ( each semester (alternate years  

Prerequisites: Instructor approval of project proposal________________________________________


Rationale for 

pre-requisites

(if pre-

requisites 

are listed)


Catalog

Description

(50 word

maximum)


Similar

Courses being

offered at the

University


Discuss

Extent of

overlap with

existing

courses 

Special 
Resources

Required

(e.g. library, 

equipment,

materials/

facilities)

Characteristics (check any/all that apply):
        Major:
(  Required

X   Elective 

        GE :
(  submitted to CCC
X  will be submitted to CCC   ____________     (  Area Free only









              date





Interdisciplinary:  ( YES   X  NO       Team Teaching:   ( YES
( NO  Sometimes taught with Dr. West in Human Resources Management.
Exclusively For Special Programs/Concentrations: X  NO (YES (Name)____________________

Home College:   ( CAS
( PCPS
X  KSOM
( GRAD

Required Attachments:
· Syllabus with student learning objectives, assessment/evaluation mechanisms, and outline of topics

· Description of, or example of, readings/papers/projects/examinations

· Assessment/evaluation based course improvement mechanisms
UNIVERSITY OF SCRANTONPRIVATE 


KANIA SCHOOL OF MANAGEMENT


Summer I-2006


MKT 495/569 – Asian Business Experience 

Class Meeting:
Study Abroad Course (Travel to China May 29 – June 8, 2006)

Instructor:  

Dr. Satya P. Chattopadhyay

Office Hours:

By Appointment

Phone:

941-6196 office, 941-7612 Secretary

Internet:

SPC354@Scranton.edu, chattsp@yahoo.com
TEXT:


One Billion Customers: Lessons from the Front Lines of Doing Business in China James McGregor (2005)

REQUIRED READINGS: 
List to be provided

PREREQUISITE: 
Instructor approval of project proposal

COURSE OBJECTIVES:

When you have completed this course you will

a. Understand the marketing issues (segmentation, diversity and sub-cultures, availability of consumer and business information, and role of government agencies) that must be address when doing business in other countries, specifically for the People’s Republic of China (PRC)

b. Understand basic consumer marketing protocol for China 

c. Know the complexities of the interactions among social and professional relationships between individuals and organizations in China (The Chinese term is Guanxi)

d. Understand the basics of the Chinese legal system as it pertains to marketing issues such as trademark protection, promotion, distribution, pricing, anti-trust and consumer protection 

e. Know how to prepare for international business travel.

COURSE REQUIREMENTS:  

1. Travel study involves both formal learning in lectures, and experiential learning. The participants will spend 10 days traveling in Beijing, Xi’an and Shanghai of PR China.  The instructor, local experts on history and culture, and professionals and academics in business will provide structured and informal input during the travel period.  It is expected that students will devote an additional 90 hours to self-study and project preparation and execution before, during and after overseas travel.  

2. Participation is an important component of this course and will be graded.  The professionals who will be presenting to participants in China will make a substantial sacrifice in their own work days to host and address our group. The presentations will be much more worthwhile if participants are actively engaged and ask good questions. Good questions are those which:

a. Come at the right time

b. Follow logically

c. Don’t rehash material that has already been covered

d. Avoid sensitive issues such as personal income or religious belief

e. Are rotated through different group members.

3. In addition to active participation during presentations, participation grade depends on prompt and courteous participation in the group programs, and ability to maintain a good sense of humor, especially in the event of unforeseen glitches in the travel arrangements. Consideration for other people in the group is a virtue.

4. Prior to departure, all participants will select and get approval from the instructor for a term paper topic comparing some aspect of the Chinese market environment to the US counterpart.  As part of the proposal the participant will submit for approval, a bibliography of sources and any special accommodations that will be needed in China to complete the project.  The paper will be between 12 and 24 pages (not including the bibliography and attachments), and follow the American Marketing Association style guidelines (available at the AMA web site).  A complete draft of the paper will be due prior to departure from Shanghai for home.  The final version of the paper will be due one week after completion of the trip. The paper will be graded on analysis, structure and logic flow, business use of English and readability. Points will be lost for rambling (lack of structure) deviations from professional use of English, or failure to follow the correct format. Evidence of observations from experience in China integrated with concepts covered in regular courses will be positively evaluated.

GRADING POLICY: 


Class Participation


50%


Research Paper


50%

ACADEMIC HONESTY:


University of Scranton’s policy on academic honesty will be followed in this course.  All sources can be used to complete any assignment unless specifically forbidden by the instructor. They must ALL be declared in bibliography/references/endnotes.  Omission of such citation will be considered sufficient evidence of plagiarism.
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This course is conducted at a high level through discourse with high level business managers, extensive required readings, and a substantive business project.  The course (traveling) also takes some maturity to handle well.





Each student’s proposed project must be defined clearly and of substantive serious nature before the visits to the businesses abroad.  





This course offers an opportunity to travel and learn about marketing issues in parts of Asia.  Topics include B2B and B2C marketing protocols, cultural basics and complexities that affect business and relationships in these countries, joint venturing and sourcing, and some basics about the legal systems of these countries.  





MGT 495 European Business Experience.  Cross-listed as IB 495 and MKT 495.





There is no direct overlap.  This course would substitute for MKT/IB 475 or MKT 563.  Both teach international marketing.  This course offers students an Asian alternative to MGT 495, which offers a European experience.  Each course approaches international marketing differently.  





This course requires students to pay summer tuition as well as travel and related costs.  





( Humanities (CA)         ( S/B Sciences (S)               X  Cultural Diversity (D)                                                                      


( Humanities (CH)         ( Natural Science (E)           ( Writing Intensive(W)


( Humanities (CL)          ( Theology/Phil  (P)


( Humanities (CF)          ( Quantitative Reasoning (Q) 





			











